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Rissai Valley, a Ritz-Carlton Reserve

There’s More to Explore

City Centers, Beach Getaw:

MARRIOTT BONVEY

IN.HOTEL REVENUE
PAST TWO YEARS

“‘STRONG ADR GROWTH
LED BY THE LEISURE TRANSIENT SEGMENT

AC Hotel 5t. Petersburg Downtown

Leisure Transient Business Transient
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AC Hotel New York Times Square

Global Room Nights vs 2019

Q120 Q220 Q320 Q420 Q121 Q221 _~0321 Q421 Q122 Q222 Q322 Q422 Q1'23 Q223

—|arge Business Small & Medium Business

2020 2021 2022 2023




REVENUE STRATEGY

Protect and Captiire
Grow Rate Demand

Marriott




=

5
&

.
=l

Deployed on 4,500 -
Produced nearly $13
T ‘ BILLION in annual hotel

across 139 countries
& territories

room revenue
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Moy Vienna City East

POWER OF MARRIOTEBONVOY

Top 5 Industries Marriott Bonvoy Tiers

Business Services
Manufacturing 22% 18%

mNon-member mBasic Elite
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JW Marriott Hotel Xi*an

CHANNEL DISTRIBUTION
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EARN &
REDEEM
EVERYDAY

Large ‘ecosystem
relationships help
build our global;
member base and
deliver local* s
benefits around the
world.
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MARRIOTT'S DIRECT CHANNELS
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INTERNATIGNAL

Astra Hotel, Seattle, a Tribute Portfolio Hotel

MOBILE APP CONTINUES
TO DRIVE DIGITAL GROWTH
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50% 78%

Digital Direct Business Monthly Active User
Comes Through App Growth vs 2019
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ONE-STOP SHOP FOR MANAGING YOUR STAY

Trip Updates Share Your Key

@ The Moxy Downtown Manhasian I Once shared, your guest wil need lo
accept this key in the Marriatt Bonvoy app.
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INTERNATIONAL

The Ritz-Cariton, Melbourne

A NEW

RITZ-CARLTON

DIGITAL
EXPERIENCE
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MARRIOTT

BONVOY

’ | Marriott Bonvoy |
'Do. ~40% enrollments via
‘ digital channels
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City Express by Marrioft Ciudad De Mexico Alameda

CITY EXPRI§§S
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Marriott Bonvoy
&, members make up |
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POWERING THE
MOMENTS THA

MARRIOTT'S DIGITALAND TECHNOLOGY TRANSFORMATION

Aarriott

MORE LOYAL
CUSTOMERS

ENABLING
EXPERIENCES ASSOCIATES
THAT CREATE

MORE PROFITABLE
OWNERS

Marriott




‘Delta Hotels Vancouver Delta

D ENHANCED
SHOP + BOOK

NEW MARRIOTT
BONVOY BENEFITS

Le Méridien Seoul, Mysongdong

FOR ASSOCIATES

£

AUTOMATION
OF TASKS

SIMPLE-TO-USE,
INTUITIVE GUEST
SERVICE PLATFORM




a INCREASE CONVERSION
& UPSELL OPPORTUNITIES
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PINTO ENDNOTES

Slide D-2 - Global Room Night Mix
* Systemwide comparable hotels room night mix for Q2 2023

Slide D-5 - Drive C to Direct Ch |
* $1.8B of hotel revenue from demand-generation marketing
campaligns in the US & Canada YTD August 31, 2023

Slide D-6 - Strong ADR Growth Led by the Leisure Transient

Segment

* Systemwide comparable average daily rate as of June 30, 2023
compared to systemwide comparable average daily rate as of
June 30,2019

Slide D-8 - Small & Medium Business

* Systemwide comparable room nights as of the end of each
quarter compared to systemwide comparable room nights for
the same quarter of 2019

Slide D-12 - Power of Marriott Bonvoy

* Largest Industries/Accounts based on gross revenue for
YTD June 30, 2023

* Tier information based on transient stays for guests affiliated
with GSO accounts for YTD June 30, 2023

Marrioft

INTERNATIONAL

Slide D-13 - Channel Distribution
* GDS is Global Distribution System
* YTD June 30, 2023

Slide D-16 - Mobile App Continues to Drive Digital Growth
* Digital direct business for YTD June 30, 2023

* Monthly active user growth from YTD June 30, 2019 to
YTD June 30, 2023

Slide D-19 - Marriott Bonvoy

* Marriott Bonvoy digital enroliments via digital channels for
FY 2022

slide D-20 - City Express by Marriott
* July 2023 to September 2023




